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 Chapter 1 -  The Scope and Purpose  of This Report   

Communication on Progress  

The purpose of this report is to fulfill our annual Communication on Progress 

(COP) requirements for the UN Global Compact. The Global Compact asks 

companies to embrace, support and enact, within their sphere of i nfluence, a set 

of core values in the areas of human rights, labour standards, the environment, 

and anti - corruption . 

We aim to share our commitment to progress at minimum in two of the four 

areas of the UN Global Compact  in our company operations while kee ping our 

responsibility to our customers, our environment, our employees and our 

community as a priority.  
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Chapter 2 ï Message from the  CEO  
 
 
By the beginning, I would like to emphasize that the companies are some  kind of 

legal entities which have no conscience or soul to run them itself but they have 

certain rights and obligations including the moral values.  Their corporational 

behavior can not be completely separated from the interests, objectives and 

dreams of t he stakeholders. The attitude of any entity is naturally depend on the 

decisions of policy makers, that is management.  

If each person of KARINCA Logistics is or will be with me on this approach that I 

mentioned above then I can say that we, as a collective  moral actor, can achieve 

our corporate social responsibilities not only for the day but also for the future. 

We need the acceptance and participation of our colleagues to have and keep the 

required value systems for sustainability.  

Also, I can proudly sta te that in our operations we, as Karinca Logistics , will 

always keep two basic concepts in our mind, those are humanity and civilisation. 

We will continue to serve our client s while we donôt forget the goods of our 

employees, society that we are involved and environment. Every activity of 

nations, civil societies and companies whether this activity is singular or common 

affects these concepts and creates some negative and posit ive results for human 

being and communities. Since this reason, it is needed to work together as tri -

sector partners. We have this intention and are ready to work with other 

significant actors.  

   

Here, I would like to repeat that KARINCA Logistics will go  on to fulfil the basic 

requirements outside or within the market to reach sustainable business cycles. 

In addition to this , our core objective as we realised till now, we  will be able to 

generate and provide many contributions directly or potentially in o ur business 

and responsible areas for developing human, social and cultural rights, protecting  

the environment against ecological challenges and contributing to common good 

and welfare all over the World.  

Concerning UN Global Compact principles, it seems that KARINCA Logistics 

reached its short terms targets; KARINCA could also determine its corporate 

social responsibilities as a  long term  strategic tool and goes on to enhance the 
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existing perspectives. Decreasing of carbon emissions by renewal of our ov er land 

fleet with Euro 5 trucks , reducing energy consumption by 5 %,  training the 

personnel in terms of qua lity assurance, social dialogue , health and safety;  

implementing some risk assessments for environment and work condi tions are 

some of our targets to b e deve loped and achieved . 

I ask and request from all of our stakeholders and service providers to realise 

their annual targets not only commercially but also socially in terms of our 

corporate responsibilities which have been already determined. I believe that we , 

as a small sized company, will be able to progress much more by following our 

corporate action plan when compared to the past years.  

We are a part of this Worldé Thatôs a very concrete and clear fact . 

 
The World needs a global ethicé So, we should contribute and inspire the others. 

Nothing can be achieved unless doing something.  

Best  Regards;  

 
H¿seyin G¥¢ER 
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Chapter 3 ï Corporate  Profile   
 

History  
 
Founded in 1986, KARINCA has become an exceptional service provider using 

every logistical and information technology, creating transportation and logistical 

strategies for clients in Turkey and abroad and servicing every step of the supply 

chain. The founders of KARINCA  have established the company 32  years ago to 

serve the customs, insurance, investment and incentive needs of the industry as 

individuals not satisfied with the foreign trade service they received and had 

difficulty accessing correct information.  

 

Our Values  
 
The founders of KARINCA, as a fundamental principle, adopted the sharing of the 

information in the fastest and most accurate manner with their clients, business 

partners and employees. KARINCA values can be summarized as below:  

 
Solutions Oriented: We value a solutions oriented approach, tackling not the 

problems but the solutions.  

 
Knowledge Sharing: We give great importance to share our acquired 

experience and our sector knowledge, at all levels of our organization and among 

our  people.  

 
Continuous Improvement: We target to achieve the continuous improvement 

of i ts knowledge base and enhance the quality of its human resources.  

 
World Class Technology: In order to measure performance, we focused on the 

use of world class technology in the best way possible.  




















































